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P H O T O :  A E V  P H O T O G R A P H Y

TOP MAKE-UP ARTIST SUZI 
DENT HAS HER DREAM JOB 
WORKING ON EVERYTHING 
FROM ZOMBIES TO POLLIES 

AND CHINS TOO

Suzi Dent has spent more than 30 years
making some people look their best and
others the worst she can dream up.

As one of Australia’s most well-
respected make-up artists, Suzi’s career has 
spanned from weddings to zombie creation, to 
covering black eyes of footy stars and most 
recently, styling politicians to be camera-ready.

She’s also the resident stylist for Chinville –
creating the chin characters for the World’s 
Greatest Shave campaign, which is running 
this weekend.

The 54-year-old Elanora resident, who does
hair, makeup and wardrobe styling, says the 
Chinville community is the most challenging 
project she has worked on in her 32-year career.

“Every year the characters get more 
complicated and I have to figure out how to 
make the characters so you can recognise them,” 
she says.

“Like the Queen – I had to find the right 
shade of grey for her hair and the right bouffant 
for the wig so people could recognise it as 
the Queen.

“The Gordon Ramsey one took me three 
goes to get the right shade of bottle-blonde and 
receding hairline.”

This year the producers wanted the chin 
characters to be more than just a talking head, 
with full-body characters on screen instead.

“They raised the bar this year, put it that 
way,” says Suzi.

“We’ve done Evel Knievel, so the actor has a
bike strapped to his head and you see him 

catapulting through the air. 
“It was an awesome challenge for me – I lost

5kg so that was great!” 
Suzi did her training in 1983 and built her 

early career in film and television in Sydney, 
preferring the fast pace of the television 
industry, on shows including Home and Away 
and A Country Practice.

After moving to the Gold Coast for a better
lifestyle, she continued to build her career in 
television, especially commercials, working for 
clients including Vicks, Suncorp, Coffee Club 
and more recently, creating zombies for an 
Energex commercial.

Commercial work often brings her in contact
with some of Australia’s top athletes and 
sporting teams, and she readily admits to never 
knowing who they are.

“I get to work with all sorts of sporting 
people, which is great but I don’t know who they 
are,” she says.

“Some of the really big sports people have an
entourage with them and it’s quite refreshing 
for them when someone seriously doesn’t have 
a clue who they are.”

Most recently Suzi was hired by a politician
for styling advice but she’s not naming names.

“I do personal styling for men and the 
Honourable Someone-Or-Other – I can’t tell 
you who because it’s hush-hush – I talked to 
him about being camera-ready.

“We went tie-shopping and discussed hair-
styling.

“They get bags under their eyes too and 
there’s some good products out there for that, so 
I took him make-up shopping and went back to 
the office and taught him how to use it so that 
he can look better for camera and photo 
shoots.”

While she loves every aspect of her work, it’s

the blood and gore of special effects she finds the 
most exciting, especially teaching it in classes.

“At the beginning of my career I would have
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loved to work on D-grade splatter films,” 
she says.

“For a recent Energex ad I got to make up 
rotting zombies with their flesh falling off.

“I teach special effects make up too, 
sometimes to kids aged nine and up in some 
classes — I’ve got tiles in my house so I can wash 
the blood off easily.

“We start with a cut and then we experiment
to open it up. I teach them how to use latex and 
layering techniques, and also how to put a 
backstory to it, just like we do in film.

“The teenage girls love it – I always warn 
their parents they’re going to come home 
looking like they’ve gone through the 
windscreen of a car.”

In stark contrast to the zombie and gore 
thing, Suzi is equally in love with weddings and 
making brides look their best.

“I love making women look like the princess
they’ve always imagined they would look like on 
their special day,” she says.

“Not many people get to work at a job they’re
passionate about their entire life.

“For 32 years I have done all sorts of things
and have all sorts of opportunities come my way.

“I’m really lucky and grateful.”

MOST RECENTLY SUZI WAS 
HIRED BY A POLITICIAN FOR 
STYLING ADVICE BUT SHE'S 
NOT NAMING NAMES.
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